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Vitality to life.

We meet everyday needs of nutrition,

hygiene and personal care with
brands that help people feel
good, look good and get more
out of life




Adding Vitality to Life W -

160 million times a day, in 150 countries,
people use our products at key
moments 1 n theli
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A6000 employees in R&D

£927 million Euros ( 2.3% turnover 2008)

A6 Global Discover Centres

A5 Global Design Centres

ARegional Deploy Centres, Technical Management,
Sourcing Unit Implementation Centres




